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問題 1  次の英文を日本語に訳しなさい。 
The most basic concept underlying marketing is that of human needs. Human needs 
are states of felt deprivation. They include basic physical needs for food, clothing, 
warmth, and safety; social needs for belonging and affection; and individual needs for 
knowledge and self-expression. These needs were not invented by marketers; they are 
a basic part of human makeup. 
Wants are the form human needs take as they are shaped by culture and individual 
personality. An American needs food but wants a hamburger, French flies, and a soft 
drink. A person in Mauritius needs food but wants a mango, rice, lentils, and beans. 
Wants are shaped by one’s society and are described in terms of objects that will 
satisfy needs. 
People have almost unlimited wants but limited resources. Thus, they want to choose 
products that provide the most value and satisfaction for their money. When backed 
by buying power, wants become demands. Consumers view products as bundles of 
benefits and choose products that give them the best bundle for their money. A Honda 
Civic means basic transportation, affordable price, and fuel economy; a Lexus means 
comfort, luxury, and status. Given their wants and resources, people demand 
products with the benefits that add up to the most satisfaction. 
Outstanding marketing companies go to great lengths to learn about and understand 
their customers’ needs, wants, and demands. They conduct consumer research about 
consumer likes and dislikes. They analyze customer inquiry, warranty, and service 
data. They observe customers using their own and competing products and train 
salespeople to be on the lookout for unfulfilled customer needs. In these outstanding 
companies, people at all levels –including top management– stay close to customers. 
Understanding customer needs, wants, and demands in detail provides important 
input for designing marketing strategies. 
 
出典: Kotler & Armstrong (2001), Principles of Marketing 9th Ed., Prentice Hall. 
 
出題意図 
 以下の点を総合的に問うている。1 つ目は、マーケティングに関わる基礎的な英単語

（キーワード）とその日本語をを知っているかどうか。2 つ目は、それらを踏まえ、マー

ケティング施策に関わる基礎的な説明を、的確に日本文に翻訳できるかどうか。 
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