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Tokyo has a population of more than 11 million people, and it is one of the largest cities
in the world. However, unlike old cities in Europe such as London and Paris, or old cities

in Japan such as Kyoto and Nara, Tokyo does not have a very long history. Tokyo began

as Edo, which was founded by Tokugawa Ieyasu in 1590. For this reason, the history of
Tokyo as a city is about as long as that of the United States. (A)

Cities in the United States developed through active contact with other countries. In
contrast, Edo was closed to the outside world for almost 300 years because of the
1solation policy. During this time, a unique Edo culture was created. This culture is still
alive today in Japanese popular culture, such as anime and video games. We can also
see its influence in the structure of modern Tokyo. When we walk through the inner
areas of the city, we often notice that the street patterns and block shapes are similar to
those of Edo.

Using this urban structure, many neighborhoods in Tokyo have developed strong local
communities. Local communities help neighbors watch over each other, which makes
the area safer. They also help people feel that streets and parks are shared spaces.
Because of this feeling, residents try to take care of these places by themselves. In
neighborhoods with good communities, children can play safely, people can talk with
each other easily, and streets and parks are kept clean by local residents. In this way,
local communities help create a good and comfortable living environment. Therefore,
keeping local communities strong is very important for improving inner-city areas in
Tokyo.

Local identity plays an important role in creating and keeping local communities. Local
identity means the special characteristics of a place and the charm that attracts both
residents and visitors. When people feel that their neighborhood is special, they become
more attached (B) to it. This feeling of attachment helps strengthen the local

community.

There are two main types of local charm (C). The first type comes from the activities of
local residents. These activities include festivals, flea markets, neighborhood meetings,
and children’s events. Such activities help residents communicate with each other and

build strong relationships.

The second type of charm comes from urban space itself. Urban space is made up of

many elements. One of the most important elements is architecture. Buildings have



physical features such as their shape, materials, and roof lines. Streets and buildings
together also create a sense of space. Other things, such as signs, utility poles, trees,
and potted plants, are also part of urban space. When these elements work together,
they create the charm of a neighborhood.

This kind of charm helps residents feel that they belong to their community. It can also
help local communities stay strong. For example, narrow alleys are often used as

semi-private spaces by nearby residents. In all cases, the urban space where people live

is very important for local identity.
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A. separated
B. interested
C. emotionally connected

D. controlled
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C (emotionally connected)
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