Management Strategy Laboratory

[ 2 =R

SDGs:ERGICEITTCERD A

DEVELOPMENT

LALS
=0 — | shFR==—3¥ Keywords - Research Themes

J'0—/\)VERRE i 31

SUSTAINABLE ‘

Global strategy International comparison

TIOTRE ARy D=2

Asian Companies Human network

1/R—=23>-7AER

Innovation process

7I:l—l\“}b°'l ﬁ—k&oﬁ.J ~7ﬁ¥k—3‘76
HIRr1 / R—2ay-7O0CADHE

PAY
Study of management strategy and innovation process of Asian companies that have BEuHE S |:| %u i

become global leaders

Subject Teacher HA Jeeyeon

REHRR, S 0- WEER TYTRER Y

Management Strategy, Global Management,
Asian Business etc

evs -
B R KRR BUARNE
Position Professor-Professor at Graduate School Charge of Subjects
S xEh HABEHFI-2
Graduate School  Social Environmental Science Course
evs q
S iT) Bt (FEF) e-mail
Degree Doctor of Economics

m%m; Rese tline

PEFENERIBORFBLELMISEGLEN D, 7Y 7HEILIRE
DHETTA—=NILEER A /N=> 3> - TOERZEFRL. BREE
RIEBELTWET,

Adapting to the rapid changes in the business environment, Asian
companies are developing their global strategies and innovation
processes in a unique way to build their competitive advantage.
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Recently not only Western and Japanese companies but East
Asian i.e. Korean, Chinese, and Taiwanese companies have
rapidly developed and have accelerated their global activities.
In our laboratory it is researched that the source of competitive
advantage in Asian companies has been built by the unique
method using human network.
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Based on the idea that consumption behavior differs
depending on divergent country and social religiosity, cross
cultural surveys are conducted to figure out how divergent
cultures influence consumer cognition, decision, and behavior
differently.
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Strategic Management: Competitiveness and Globalization, joint
translation, Cengage Learning, Chapter6 Corporate-level Strategy,
Chapter11  Organizational Structure and Controls, 2021,
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"Researcher Network at Samsung Electronics: through Analysis of
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